
H O W  LO N G
should this assignment take?

Every person works at his / her own pace. 
As a guide, this should take you 2 hours to read and research and another 3 hours to 
write your answers and discuss them with your tutor. 

W H A T
do I do now?

Read the TASKS section below.
Then read the NOTES AND GUIDANCE section.
Carry out the TASKS.

H O W
will I be assessed?

Your tutor will assess your work. He / she will give you feedback on how you have 
done. If your work needs further work to be passed, then you will be given the 
chance to do further work to bring it "up to scratch". For more details, please refer to 
your music provider's own guidance. 

YOU MUST HAND IN YOUR WORK  BY	 	            TO 

TASKS

1  W ho is  your ta rge t a udience?   

2  M a ke a  lis t of ta rget orga nisa tions

    Once you have identified your target ( for example, a record label or a manager ), do some more research. 
    Read the ‘Finding your target’ section in the Notes and Guidance to help you.

PROJECT    DEFINE YOUR AUDIENCE 	 	 NAME 

If  you a re…

An unsigned band

A songwriter

A record label

A musician or DJ

A club promoter

List your ke y ta rgets  here

( for example, a record label )

( for example, a music publisher )

Re sea rch one  ex a mple  of ea ch ta rget

( for example, X L recordings )

( for example, Warner Chappell music )

W ho is  your ta rget?

( for example, a manager, a 
record label, an agent? ) 

W rite  the  deta ils  here

( Business name, telephone, website ) 

W rite  a ny more  de ta ils  you know  a bout the m he re .

( for example, if they are a record label, who else is 
signed to them? )



3  U se different resea rch methods
    Make sure that you have used AT LEAST FOUR of the following methods in your research.

4  Prepa re  your ma iling lis t
    Now that you have identified your target organisations, make a full list with contact names, addresses, emails and telephone 
    numbers. Discuss the list with your adviser, in particular explaining the reasons behind your choice of target organisations. 

WELL DONE, THAT'S THE END OF THIS ASSIGNMENT. CHECK IT AND HAND IT IN!

Re sea rch M ethod

1  Gig listings, flyers

2  Local ‘what's on’ guide

3  Local newspaper adverts and features

4  Telephone directories

5  TV and radio programmes

6  The Internet

7  Open Learning Materials

8  Musicians Union Materials

9  Record collections

10 Music shops

11 National music papers and magazines

Tick  here  if you ha ve  used this  me thod a nd give  a n ex a mple  of w ha t you found.

conta ct na me                    a ddress 	 	 	 	 	 	 e ma il 	 	 	 	 te l	
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